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Showtime Premiere’s New Impact Economy-Supported 

Documentary Series “Years of Living Dangerously” 
 
Lausanne/New York, April 9, 2014. The new documentary series “Years of Living Dangerously” 
premiered today at the headquarters of the Ford Foundation in New York. The series, which will be 
televised starting April 13, 2014 on Showtime, the American premium network, was executive 
produced by James Cameron, Jerry Weintraub, Arnold Schwarzenegger, Daniel Abbasi, Joel Bach, 
David Gelber and Maria Wilhelm and stars A-list celebrities such as Matt Damon, Harrison Ford, 
and Jessica Alba. The series was also an investment project of Impact Economy, the global impact 
investing and strategy firm. Dr. Maximilian Martin, CEO and founder of Impact Economy, 
supported the team of producers in his role as advisor and Impact Economy board member 
Christian Krüger served as a co-producer. 

 

“The public debate on climate change is mainly conducted by scientists and climate experts. But we 
need to improve in this respect and reveal the effects in a digestible and relatable way so that people 
can better understand these issues and that the necessary consensus can emerge on the need to 
finance the restructuring of our economies,“ said Dr. Martin. Hence the focus of “Years of Living 
Dangerously”: to capture the biggest story of our time (i.e., the fundamental changes that climate 
change and exponential population growth are having on our lives), and to go beyond just technical 
details and actually communicate the stakes of the change in a way that reaches and resonates with 
the population at large. 

 

The series shows the tangible effects of climate change and identifies possible solutions to the 
various issues emerging as a result. Hollywood celebrities star in the documentary series and operate 
as correspondents, gathering details and insights for viewers; with Jessica Alba, Don Cheadle, Matt 
Damon, America Ferrera, Harrison Ford and Arnold Schwarzenegger appearing among the 
correspondents over the course of the nine episode first season. By taking a more solution-oriented 
approach, and featuring widely known personalities, the creators of the TV-series aim to help put 
climate change back on the national radar in the United States.  

 

Investing in a series that can mobilize a wide audience 

Impact Economy designed and implemented a private impact investment to support the production 
of “Years of Living Dangerously”. A sneak preview was subsequently released in the summer of 2013 
at the 3rd Impact Economy Symposium, an event where 50 global leaders and influencers from 
business and philanthropy discussed with David Gelber, executive producer of the series and winner 
of eight Emmys. “The project is brilliant: it applies the power of storytelling à la Hollywood on a topic 
that affects us all. The combination of Hollywood stars as correspondents and investigative stories 
that make clear what, for example, deforestation in Indonesia or disappearance of water in the 
Middle East actually means for all of us in our daily lives, can have a catalytic effect,” said Dr. Martin. 
Even at that then early stage of production, the footage generated a great deal of enthusiasm about 
the potential of utilizing such an innovative approach in reaching and influencing broader audiences 
on this critical issue.  

 
Creating awareness and facilitating action with Impact Media 
The “Years of Living Dangerously” project exemplifies what Impact Economy has dubbed “Impact 
Media”: the series goes beyond purely informative entertainment and is accompanied with an 
integrated action plan for social networks, and a public awareness campaign. Curriculum, resources, 
and online learning materials will be provided in collaboration with the National Wildlife Federation, 
and contests and events throughout the U.S. will be organized to involve school teachers, college 
professors, students and their families.  
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Initial success stories due to this project have already been reported. For example, correspondent 
Harrison Ford got into hot water and was accused of “harassing state institutions” when he 
denounced the attitude of Indonesian officials to the destruction of its forests by illegal logging and 
intentional setting of fires. While Ford was threatened with deportation for his remarks, Wilmar, the 
world’s largest palm oil trading company, adjusted its policies subsequently and publicly declared not 
to source palm oil from recently deforested land in the future. 
 
Climate change is one of the most urgent challenges facing our generation. While the goal of 
reducing greenhouse gas emissions has yet to be achieved, the twenty-first century market of 
renewable energy is considered the “mother of all markets”; containing important geo-strategic and 
commercial implications, including new jobs and profitable business opportunities. Impact Economy 
works with clients to develop sustainable strategies that create value added for both society, and 
investors and businesses alike. 
 
 
Visit our website: 
http://www.impacteconomy.com 
 
 
Impact Economy is a global impact investing and strategy firm headquartered in Switzerland, with 
overseas operations in North and South America. Our teams on three continents provide strategy 
advisory, investment services and corresponding research to companies and professional investors. 
 
 
Contact: 
 
Media 
Phone:  +41 (0)21 697 07 00 

Email:   media@impacteconomy.com 

 

Impact Economy SA 

EPFL Innovation Park 

PSE-C 

1015 Lausanne 

Switzerland 

 

http://www.impacteconomy.com/
http://www.impacteconomy.com/en
mailto:media@impacteconomy.com
http://www.impacteconomy.com/en

